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OVERVIEW
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more thanl.6 million attendees each year throughout four weeks of food, fun, culture, and
entertainment celebrating the famous DC cherry blossoms. During the months of March and
April, Washington, D@ showeredn pink showcasing a city in bloom, garnering local, national
and global engagement and widespread media attention as residents and visitors alike enjoy
awardwinning programming celebrating the season.

Thanks to generous sponsorship support and robust partnerships, Festival events remain
primarily free and open to the public.

For more than 97 yearfje Festival has been an iconic centerpiece of Washington, DC
influencing tourism and spreading the joy of sprithirough engaging initiatives focused on:

A Natural beauty and the environment

A Community spirit and youth education

A Traditional and contemporary arts & culture

A USc¢ Japan friendship
The Festival continues to honor its roots and history in 2025, commemorating the gift of trees
from Tokyo to Washington, DC through waedkss events and programs. The National Cherry
Blossom Festival is a nonprofit organization committed to delivering sustained economic,

cultural, environmental, and social benefits to the local, regional, national, and international
communities and stakeholders it serves.




FESTIVAL AT-A-GLANCE

DEMOGRAPHICS

The National Cherry Blossom Festival spans four weeks. Across signature events and communit
programs, the~estival offers innovative and enriching experiences for all ages where

attendees can enjoy diverse and creative programmpmmoting traditional and

contemporary arts and culture, natural beauty, and community spirit.

m Washington Metro
area

m Other US/International

64% Female

G

36% Male

Four weeks of food, fun, Peak bloom occurs when 70% of Events are held in
culture, and world -class Yoshino blossoms open at the Washington, DC and _ ]
entertainment showcasing a Tidal Basin. The highly - surrounding areas in
city in bloom ator;u;l]p;a&e‘gigg;?;zi greer(\j/:z:aegt Maryland and Virginia (50% Caucasian/White, 16% African
) American/Black, 14% Hispanic or
our Kick-Off Press Conference. Latino, 19% Asian, 6% Other)

Additional Information

A Average Household Income:
139K+

>

Average Age: 42

T

44% Residents and 56% Visitors

A Interests: Entertainment,
Most events are free and Strong ties with Japan 1,000+ amazing Shopping, Dining, Travel, Décor,
open to the public , thanks and attendees from volunteers make Real Estate

to generous support from around the world Festival events possible
sponsors and community
partners

Source: Alexander | Babbage 2024 Intercept Survey
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